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STRENGTHEN YOUR BRAND IN THREE AMAZING DAYS

For the first time ever, Martin Lindstrom and his team will open their doors to a
select group of small and medium sized businesses, sharing their world-class
insight, views, advice and recommendations for taking your brand to the next level.

Join Martin for three days in an undisclosed location in Switzerland where he will
seek to understand and strengthen your brand through a combination of one-on-one
consulting, group training sessions and workshops.
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MARTIN LINDSTROM'S

FOR THE FIRST
TIME EVER

Gain access to knowledge previously reserved
for the world’s top brands behind closed doors.
Get a brutally honest, constructive and creative
evaluation of your brand, where you should take
it and exactly how to get there.

A maximum of 15 companies will be invited to
attend, with no more than 40 delegates per
workshop. The Master Class will be a
combination of working sessions and
consultation exchanges, followed by the
development of a skeleton roadmap, outlining
where, when and how to evolve and strengthen
your brand.

It’s a session like no others. Inspiring, practical,
tough, fun, informative and exclusive. Martin’s
insights are typically reserved for the world’s
largest multinational brands and corporations.
Never before has he offered such an opportunity
to small and medium sized businesses.

Tncrodibly insightyul
and wind-blowing 5

Bernardo Fraga
Brand executive. PepsiCo
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WHAT YOU'LL LEARN:

How to build a powerful brand vision

How to create a powerful marketing
strategy

How to innovate and improve your
products and services

How to create a powerful social media
strategy

How to measure that your initiatives
truly work

Also Included:

ONE-ON-ONE SESSIONS, FOCUSING SOLELY ON YoUr
INOIVIDUAL BRAND CHALLENGES.

Join Martin for a one-on-one brainstorming session. Evaluate yourself and your brand and devise a strategy for

change and evolution.
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DAY 1

9:00 M - 6:00 PM

Tap into the insight of the world’s #1
Brand building expert’ in a packed full
day theory and tool sharing session

Secure unprecedented access to the latest branding
techniques and consumer insights used by the world’s
leading brands. Don’t worry, this won’t be 8 hours of
lecturing. Be ready for a dynamic and highly interactive
workshop combining knowledge, theories and cases
from around the world.

*Recipient of TIME Magazine’s “World's 100 Most Influential People”

YOU' UL LEARN:

- How to create a powerful brand vision, mission
and ambition

» How to make your-brand stand-out

- How to tap into social media in highly efficient ways

DAY 2

Converting theory
into practice

The spotlight’s on you! On Day 2, Martin and his
team will evaluate your brand, exploring tailored
strategies for improving your particular business;
detecting dangers on the horizon; and, most
importantly, creating a skeleton roadmap to guide
you toward leadership within your industry.

delegates will be given an assignment with one
simple objective: to elevate your brand to the next
level. You'll have until 4am to convert everything
you've learned over the past 2 days into powerful
solutions for your brand. Make no mistake, this will
undoubtedly be one of the most gruelling nights of
your life, but you’ll get a first hand experience of
Martin’s powerful brand building process.

Late in the afternoon, you and your fellow company

We'll address real-life
cases taken from you and
your fellow delegates.

« How to engage with your audience and community

« How to gather consumer insights helping your
brandto createan edge T S

- How to drive traffic and build awareness

- How to create a powerful brand concept

This break out workshop will be fully
supervised and led by Martin and his team.
You will be challenged with various input,
ideas and concepts shared by Martin is
frequent one-on-one sessions throughout the
night. You will be exhausted but energized
with groundbreaking ideas, and inspiration.
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YOU'LL ACHIEVE:

- Clear insight about your brand, what works and
what needs to be improved

« Solid input on concept ideas you should adapt in
order to strengthen your brand

- Development of a skeleton roadmap for the future
of your brand

- Concrete execution of concept ideas to be
evaluated on day 3




Present your concepts and ideas in front of Martin and
his team of high-powered executives to see what t'hey
have to say. Be prepared for brutally honest, highly
constructive feedback that you can incorporate back
into your-concept and skeleton roadmap.

“Learn firsthand how to adapt your innovative ideas,

_eraft new thinking and implement dynamic concepts
at W|II msplre your brand’s future.

it

In addition to critiquing your ideas, Martin and
his team will share their personal experiences
and insights from the front lines of the gIobaI
branding arena.-

Get candid accounts of what it’s like to compete

- against the wotld’s biggest brands, and win.

YOU'LL WALK AwAY WITH:

« A fully developed, solid brand proposition and
ready to implement concept

« A clear brand skeleton roadmap

« A step-by-step action plan to implement your
concept and proposition when you return home

« World-class feedback, insight and input on how to
make your brand stand out from the competition
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PRACTICAL INFORMATION:

Total investment per delegate - Euro 7,500

THIS INVESTMENT INCLUDES:

» Access to Martin Lindstrom and his team for 3 solid days
« Complementary copies of 5 of Martin Lindstrom's books

» Complementary access to more than 500 pages of
strategies, rules, guidelines, tools and ground breaking

insight on how to strengthen your brand

¢ 1:1 consulting session with Martin Lindstrom

» Development of a skeleton roadmap for your brand

» Access to educational video library
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SIGN UP FOR THIS
UNIQUE OPPORTUNITY AT
MARTINLINDSTROM.COM/
MASTERCLASS

. faeebook 'com/Maftlr;Llndstrum

: ‘+Maanmdstrantf|c|al

Lmked'ln com/MartmLmdstrom
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Eye-opening. One of
the best presentations,
with the most
original content, |
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Martin is a presenter.



